CHAPTER I

SOCIETY AND US

Through its business, TOYOTA creates close relationships with society and
its stakeholders (customers, shareholders, local communities, etc.). Based on
the basic understanding that “as a member of society, the company
engages in business that contributes to society”, TOYOTA operates its
business in an open and fair manner. Through active public relations
activities, investor relations and philanthropy, TOYOTA aims to be a “good
corporate citizen” that is trusted by the international community. TOYOTA’s
business is expanding rapidly worldwide. TOYOTA feels that the support and
trust of stakeholders in TOYOTA has helped the company realize such
expansion, and TOYOTA should not forget gratitude towards its stakeholders.

Thus, TOYOTA will respond strictly with respect to illegal or criminal
acts and acts that are not socially acceptable, regardless of whether job-
related or whether in private situation. TOYOTA also strongly desires that
the people working for TOYOTA, a company engaged in automotive
business, are aware of traffic safety and lead safe and pleasant lives.

We support TOYOTA’s aim “to become ‘a good corporate
citizen’ that is trusted by the international community”. We strive
to communicate openly and fairly with stakeholders, to gain more
“Toyota fans”, as well as to engage in activities that contribute to
society’s sustainable development. We must also act, at all times,
including when carrying out our works, in a manner that does not provoke
unnecessary misunderstanding or misapprehensions, and to act with
humility, honesty, and integrity.

Regardless of whether at work or in a private situtation, we should pay
careful attention to traffic safety, obtain basic legal knowledge, and
be aware of common social protocol. We need to do this so that we
can be sensitive to illegal or criminal acts or acts that are against society’s
common morals, and take swift and forceful actions against such acts.

This Chapter Il introduces examples of TOYOTA’s engagement with
society and provides issues that we should be aware of, and what
TOYOTA expects of us when engaging in social activities.
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Corporate Communication Activities

e —1. - Communicating facts in an accurate and timely fashion -

3

- Being Open and Fair -

In order to become an “open company” and win the trust of society, TOYOTA strives to
communicate accurate and timely information to its stakeholders through active public relations
and public dialogue, so as to enhance its corporate image and transparency. TOYOTA listens to
and respects its stakeholders’ criticisms and suggestions, and incorporates these as appropriate
into its business.

We endeavor to build positive relationships with stakeholders through open and fair
communication.
[ Guiding Principles 2 and 6 ]

Philanthropy and Community Relations
- Becoming a corporate citizen trusted by international society -

Towards attaining an enriched society and sustainable development, TOYOTA, in cooperation
with society, strives to effectively use its resources and to engage in activities contributing to
society. Such activities are aimed at alleviating societal problems or issues and include initiatives
with respect to the “nurturing of personnel”, the “environment”, and “traffic safety”.

As a global company, TOYOTA contributes to creating a sustainable society from the broad
perspective of the future of the earth and humanity. As a good corporate citizen, TOYOTA also
focuses on local communities and focuses on social issues that each local community faces and
endeavors to resolve such social issues.

As members of the local community, we will take an interest in and gain awareness of local social
issues. Based on such awareness, we will actively take part in philanthropic initiatives such as
volunteer activities.

[ Guiding Principles 1,2 and 6 ]




o) —3. Shareholder Relations

3

- Respect for shareholders’ benefit -

In order to respond to the expectations of shareholders and investors worldwide, TOYOTA strives
to operate its business globally and to enhance corporate value, while achieving stable and long-
term growth. TOYOTA considers relationships with investors to be important, and through
timely and fair investor relationship activities, endeavors to promote understanding of its
corporate management and business activities. As for corporate governance, TOYOTA strives to
enhance the transparency of its management and actively incorporates management -checks
conducted by independent parties.

We endeavor to contribute, through our work, to TOYOTA’s efforts to meet the expectations of
its shareholders and investors worldwide.

[ Guiding Principles 6 ]

Government Relations
- Maintaining proper and transparent relations -

TOYOTA strives to build transparent and fair relationships with political parties or administrative
bodies (government agencies and public officials) and takes appropriate actions to comply with
applicable laws and regulations.

We maintain healthy and transparent relationships with political and administrative bodies and

public officials.
[ Guiding Principles 1]

—5 Political and Religious Activities
" - Moderate participation -

In the absence of any circumstances of concern (e.g., such as the possibility that the activity will hinder
the conduct of business), TOYOTA respects participation in politics by people working for TOYOTA
and does not, in any way, interfere with individuals’ religious activities. However, these are private
activities and, in principle, they cannot be conducted on company premises or in company time.

We respect the rights of other people working for TOYOTA to participate in political and religious

activities in a moderate manner.
[ Guiding Principles 1]
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] —6. Traffic Safety Education Activities

- Improve traffic safety awareness of society as a whole -

In order to help create a safe and comfortable society, in addition to pursuit of safer vehicles,
TOYOTA actively promotes traffic safety education activities designed for today’s realities.
TOYOTA strives to enhance traffic safety awareness not only among people working for TOYOTA,
but within society as a whole.

Recognizing the responsibilities of a company engaged in the automobile industry, we abide by traffic
rules, and endeavor to be a role models by safe driving and actively promoting traffic safety.

[ Guiding Principles 1]

3 Disaster Prevention and Crime Prevention Activities
" - Creation of a safe society -

TOYOTA, in cooperation with the local community, engages in disaster prevention activities and
contributes to the recovery of local communities in the event of an actual disaster. TOYOTA
actively engages in crime prevention activities and the promotion of a safe society.

Each one of us will maintain high moral standards and actively participate in the creation of a safe
society.
[ Guiding Principles 1]



