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Millions of yen % change

For the years ended 
March 31 2009 2010 2011 2012 2013 

 2013 vs. 
2012 

Net Revenues by Region:
 Japan ¥12,186,737 ¥11,220,303 ¥10,986,246 ¥11,167,319 ¥12,821,018 +14.8 
 North America 6,222,914 5,670,526 5,429,136 4,751,886 6,284,425 +32.3 
 Europe 3,013,128 2,147,049 1,981,497 1,993,946 2,083,113  +4.5 
 Asia 2,719,329 2,655,327 3,374,534 3,334,274 4,385,476 +31.5 
 Other* 1,882,900 1,673,861 1,809,116 1,760,175 2,094,265 +19.0 
Intersegment elimination/
 unallocated amount (5,495,438) (4,416,093) (4,586,841) (4,423,947) (5,604,105) —

Operating income (loss):
 Japan ¥(237,531) ¥(225,242) ¥(362,396) ¥(207,040) ¥576,335 — 
 North America (390,192) 85,490 339,503 186,409 221,925 +19.1 
 Europe (143,233) (32,955) 13,148 17,796 26,462 +48.7 
 Asia 176,060 203,527 312,977 256,790 376,055 +46.4 
 Other* 87,648 115,574 160,129 108,814 133,744 +22.9 
Intersegment elimination/
 unallocated amount 46,237 1,122 4,918 (7,142) (13,633) —

* Central and South America, Oceania, Africa and the Middle East, etc.
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The Company works diligently to produce ever-
better cars that exceed expectations in order to 
deliver products that bring smiles to the faces of 
people who choose Toyota.
 In the fi scal year under review, net revenues 
from automotive operations totaled ¥20,419.1 
billion, an increase of ¥3,424.5 billion, or 20.2%, 
compared with the previous fi scal year. Operating 
income also climbed by ¥923.0 billion, year on 
year to ¥944.7 billion.

Looking at conditions in the automotive market, 

trends mainly in the United States and emerging 

regions including Asia were fi rm. Against this back-

drop, Toyota aggressively introduced new products in 

Japan and successfully expanded sales thanks to the 

efforts of dealers nationwide. Outside Japan, the 

Company boosted vehicle sales across all regions.

 The fi scal year ended March 31, 2013 marked the 

15th anniversary since the launch of the Prius, 

Toyota’s initial foray into the hybrid market. During the 

fi scal year under review, the Company broke through 

the 1,000,000 barrier in annual global vehicle sales 

for hybrid cars with cumulative sales exceeding 

5,000,000.
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Source: Toyota Motor Corp.
Note: Market defi nitions are as follows:
 Europe:   Germany, France, the United Kingdom, Italy, Spain, the Netherlands, 

Belgium, Portugal, Denmark, Greece, Ireland, Sweden, Austria, 
Finland, Switzerland, Norway, Poland, Hungary, and the Czech 
Republic

 Asia:  Indonesia, Thailand, the Philippines, Malaysia, Singapore, Vietnam, 
Taiwan, South Korea, and Brunei Darussalam

 Japan:   Mini-vehicles excluded
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Vehicle Sales by Principal Markets
Automotive Operations

 Automotive Operations    Financial Services Operations    Non-Automotive Business Operations



Toyota Global Vision President’s Message Launching a New Structure Special Feature Review of Operations
Consolidated Performance 

Highlights
Management and 

Corporate Information
Investor InformationFinancial Section

P a g e  28
NextPrev

ContentsSearchPr int

ANNUAL REPORT 2013

1,500

0

1,200

900

600

300

FY

400

0

300

200

100

-100

FY

Net Revenues
(¥ Billion)

’09 ’10 ’11 ’12 ’13

Operating Income
(¥ Billion)

’09 ’10 ’11 ’12 ’13

Note: Fiscal years ended March 31

Toyota’s fi nancial services operations are primarily 

handled by Toyota Financial Services Corporation 

(TFS), which has overall control of fi nancial services 

subsidiaries worldwide. TFS provides fi nancial 

services primarily for vehicle purchases and leases to 

approximately 9.0 million customers in 34 countries 

and regions worldwide.

 During the period under review, we continued with 

last year’s efforts to strengthen regional strategies by 

enhancing our relationships with distributors through the 

provision of fi nancial products and services meeting vari-

ous national and regional customer characteristics.

 TFS continued to broaden its connections with 

customers in Japan, responding to their needs by 

offering ready access to sound fi nancial services 

such as credit cards and housing loans in addition to 

automotive fi nancing.

 Overseas, the Company took proactive steps to 

develop business in emerging markets. After estab-

lishing a local subsidiary in India in May 2011, 

 operations commenced in earnest from June 2012. 

In the ensuing period, TFS has successfully 

expanded its business in such major cities as 

Bangalore, Delhi, and Mumbai.

 In such major markets as Europe and the United 

States, TFS aims to ensure stable earnings by work-

ing to secure margins and achieve thorough low-cost 

operations with consideration for vehicle sales 

support and the balancing of business risks.

 To respond to dramatic changes in the business 

environment, TFS will strengthen groupwide compli-

ance and risk management structures while focusing 

on enhancements to its business platform, such as IT 

platform development and human resource cultivation 

in management.

Overview of Toyota’s Financial Services Operations

Total assets ¥16,231.4 billion

Net revenues ¥1,170.6 billion

Operating income ¥315.8 billion

Operating areas
34 countries and regions 

worldwide

Number of employees approx. 9,000

(As of March 31, 2013)
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Financial Services Operations Organization

Toyota offers automotive fi nancing and a variety 
of other fi nancial services for total support of 
customer lifestyles.
 In the fi scal year ended March 31, 2013, net 
revenues from fi nancial service operations 
amounted to ¥1,170.6 billion, up ¥70.3 billion, or 
6.4%, compared with the previous fi scal year. 
From a profi t perspective, operating income 
climbed ¥9.3 billion, or 3.1%, year on year to 
¥315.8 billion. This upswing in operating income 
was largely attributable to the increase in fi nanc-
ing volume.

Financial Services Operations
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�  Information Technology and 
Telecommunications

Toyota dealers also serve as sales points for mobile 

phones and point-to-point telecommunications 

services provided by KDDI Corporation at more than 

7,000 sales outlets (vehicle dealers, parts dealers, 

rental offi ces, and L&F offi ces) throughout Japan.

 Toyota is has also been engaged in the promotion 

of functions and services that link cars and mobile 

phones, such as hands-free telephones and G-BOOK 

services, and in 2012 launched the eCONNECT for 

the new Prius PHV and the Toyota Friend service. 

 Toyota’s information technology and telecommuni-

cations business will come to play an even more 

important role as we develop smart grids that link 

people, cars and homes.

Non-automotive business operations include 
Intelligent Transport Systems (ITS), information 
technology and telecommunications, e-TOYOTA, 
housing, marine, and biotechnology and affores-
tation businesses. In each of these operations we 
are fostering a workplace culture that encourages 
creativity and entrepreneurship. Also, we are 
seeking ideas for new businesses outside the 
Toyota group of companies as another key aspect 
in the creation of future core businesses.
 In the fi scal year under review, net revenues 
from non-automotive business operations were 
¥1,066.4 billion, ¥17.5 billion, or 1.7%, higher than 
the previous fi scal year. Operating income also 
improved ¥11.5 billion, or 27.5%, year on year to 
¥53.6 billion.

Toyota developed the “Big Data Traffi c Information Service,” 
a new kind of service utilizing big data that collects and 
stores traffi c information via telematics services. Based on 
such data, traffi c information, statistics, and other related 
information can be provided to local governments and busi-
nesses to aid traffi c fl ow improvement, provide map informa-
tion services, and assist disaster relief measures.
 At the same time, Toyota upgraded its existing “smart 
G-BOOK” telematics service for smartphones to allow private 
users access to “Big Data Traffi c Information Service” content. 
The upgraded service features full support for a range of mobility 
options, from driving to walking, and features “T-Probe” traffi c 
information (available for the fi rst time on systems other than offi -
cial Toyota on-board navigation systems) that enables tailored 

route calculation taking traffi c 
congestion into account.
 In disaster situations, information on roads that remain 
open as well as evacuation sites, shelters, and other facilities 
can be accessed at any time free of charge. Moving forward, 
Toyota is committed to providing increasingly convenient 
total life services by promoting the widespread use of its “Big 
Data Traffi c Information Service” as well as such linked 
services as the new “smart G-BOOK.” The Company is dedi-
cated to building safe communities while supporting infra-
structure that is resilient to disasters.

Non-Automotive Business Operations

TOPICS
New “Big Data Traffi c Information Service”

� e-TOYOTA

Toyota is developing e-TOYOTA business operations 

to facilitate the integration of IT services and automo-

biles. We designed and developed the GAZOO 

members-only automobile portal site, a three- 

dimensional virtual city called METAPOLIS and other 

services. In the fi eld of telematics, we are developing 

G-BOOK/G-Link, an information service for onboard 

terminals, with other telematics services planned for 

China and other countries.

� Intelligent Transport Systems

Toyota is involved in the planning and development of 

products and services for Intelligent Transport 

Systems (ITS). We view this technology as a valuable 

way to link motor vehicles and transportation infra-

structures, thereby contributing to sustainable 

economic development.

 In 2009, we helped create a practical vehicle-

infrastructure cooperative system for safe driving that 

prevents traffi c accidents more effectively than 

current safety technologies. In conjunction with this, 

Toyota developed an onboard communications 

device, mainly for expressway use, compatible with 

the ITS Spot Service. Also, in 2011 Toyota commer-

cialized the Driving Safety Support System (DSSS), 

an onboard navigation system for public highways. 

We will continue to increase the number of models 

equipped with this device.

 Toyota is also engaging in R&D for vehicle infra-

structure cooperative systems, such as actively 

participating in public and private sector fi eld trials, so 

as to bring them into use as soon as possible.

� Read more

� Read more

� Read more
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http://www.toyota-global.com/company/profile/non_automotive_business/e_toyota_businesss.html
http://www.toyota-global.com/innovation/intelligent_transport_systems/
http://www2.toyota.jp/en/news/13/05/0529.pdf
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�Biotechnology and Afforestation

Toyota is making every effort to contribute to the 

creation of a resource recycling society through our 

afforestation activities, as well as our horticultural, 

environmental greening and agricultural biomass 

operations.

 Following previous afforestation and forestry devel-

opment projects in Australia and the Philippines, we 

are engaging in a forest restoration model project in 

the town of Odaicho, located in Japan’s Mie 

Prefecture. In our Greenifi cation Business, to counter-

act the urban heat-island phenomenon we offer 

Smart Green Parking, which provides greening in 

parking areas, and Smart Green Wall for wall green-

ing. We have established a sales subsidiary in China 

for this business. In our agricultural biomass opera-

tions, we added to our lineup of ResQ Series manure 

composting facility deodorizers.

� Housing

Since Toyota entered the housing business in 1975, 

Toyota Housing Corporation has expanded to provide 

homes under the name Toyota Home, offering high 

durability and earthquake resistance, as well as excel-

lent security, health and environmental features. 

Toyota Housing Corporation offers environment-

friendly homes that conserve and create energy while 

having the durability to last for many years, and in 

November 2011, we began selling “smart houses,” 

comfortable and economical homes that combine 

Toyota technologies to link homes and cars. At the 

same time, Toyota is engaging in leading-edge devel-

opment in a variety of fi elds, such as the operational 

testing of smart grids.

Note:  Effective October 1, 2010, all housing operation produc-
tion and technical development functions were trans-
ferred from Toyota Motor Corporation to Toyota Housing 
Corporation.

� Marine

Toyota manufactures and sells pleasure boats, marine 

engines and a variety of marine components. All 

products take full advantage of our engine technolo-

gies and other advanced technologies cultivated 

during years of automotive manufacturing. The 

PONAM-35, which was launched in September 

2011, was voted Japan’s 2011 Boat of the Year, and 

won the 2011 Good Design Award.

� Read more

� Read more

� Read more
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http://www.toyota-global.com/company/profile/non_automotive_business/marine.html
http://www.toyota-global.com/company/profile/non_automotive_business/housing.html
http://www.toyota-global.com/company/profile/non_automotive_business/biotechnology_afforestation/overview.html
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Activities for car fans and enthusiastsActivities for dedicated motorsports fans

TOPICS
Promoting the Fun of Automobiles
Toyota is developing a range of activities to make cars more fun for dedicated motorsports fans as well as for a broader range of car enthusiasts.

WEC NASCAR

SUPER GT SUPER FORMULA

Aimed at broadening the appeal of car racing and foster-
ing more car enthusiasts, Toyota is striving through 
GAZOO Racing* to make ever-better cars that satisfy 
drivers and promote the joy of cars in ways that tran-
scend the role of a typical car manufacturer.
 As a part of its unwavering commitment to making 
ever-better cars, every year Toyota participates in the 
ADAC 24h Rennen Nürburgring, a 24-hour endurance 
race in Germany. Employees take part both as drivers and 
mechanics. In addition to helping develop human 
resources well-versed in the making of cars, Toyota 
places considerable emphasis on promoting efforts aimed 
at commercializing models that deliver the fun of driving in 
the GRMN (GAZOO Racing tuned by MN) and G (G Sports) 
categories. Furthermore, in striving to promote the joy of 

cars, the Company holds circuit driving programs 
throughout Japan to allow individuals with no racing 
experience to easily enjoy the thrills of circuit driving in a 
safe environment. The TOYOTAGAZOO Racing FESTIVAL 
is one initiative that strives to broaden opportunities in 
which car fans and enthusiasts can interact.

*  A vehicle-development and motor-sports support program created 
by GAZOO for people to experience the fun of cars. GAZOO gives 
Toyota test drivers chances to race, and helps in our goal of 
making ever-better cars through vehicle development, while 
promoting the allure of cars through grassroots motor sports.

In 2012, Toyota continued its ongoing involvement in the SUPER GT and SUPER 
FORMULA series in Japan as well as the NASCAR Nationwide Series of races in the United 
States. At the same time, the Company not only participated in the FIA World Endurance 
Championship for hybrid vehicles, it won several of the series’ races. Toyota has thus had 
the opportunity to provide enjoyment and excitement to a great many people. In 2013, the 
Company will work diligently to provide even more opportunities for people to enjoy the 
world of racing.

� Read more

� Read more

WEC NASNASNASNASNAA CARCARCARCARARC RR

SUPSUPSUPPPUPSUPEREREREREREREERE GTGTGTGTGTTG SUPSUPSUPSUPUPPU ERERERERE FORFORFORORFOOOF MULMULMULMULUULLLAAAAAAA
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http://gazoo.com/racing/english/grmn/index.asp
http://ms.toyota.co.jp/en/top.html
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